
SUCCESS STORIESIN DECEMBER, the FFE Board 
of Directors adopted the 2019-
2021 Strategic Plan which was 
rolled out to the membership 
in January. Through delivering 
on our strategic plan, the 
FFE contributes to members’ 
professional and organizational 
development, as well as helps 
shape the broader fraternal 
community development.

The FFE will foster 
a CULTURE OF 
CARE by providing 
premier professional 
development and networking 
opportunities for fraternal 
foundations. 

The FFE will focus on 
CAPACITY BUILDING 
by providing 
cooperative services 
to support fraternal 
foundations.

The FFE will 
leverage its 
unique position 
to bring 
individuals and organizations 
together to increase financial 
resources available to support 
its COMMUNITY. 

The FFE will 
coordinate and 
share research to 
help inform DATA-
DRIVEN DECISION-
MAKING within the fraternal 
industry. 

FS CENTRAL LAUNCHED: Our 
industry’s central data collection 
and delivery tool integrates 
into our data warehouse in 
Salesforce. This initiative is 
managed in collaboration 
with the North American 
Interfraternity Conference 
(NIC) and National Panhellenic 
Conference (NPC).

WELCOME PACKET created and 
delivered to help foundations 
navigate resources available to 
them through FFE.

ADDED PRIORITY: In response to 
the industry climate, adopted 
data-driven decision-making 
(research) as our fourth 
organizational priority–bringing 
it to the forefront of what FFE 
does as an organization.

Snapshot2018-2019

Modeling the Way

Our Four Priorities

Learn more at:
FOUNDATIONFE.ORG/STRATEGICPLAN
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While the Alumni and Donor Engagement Survey is the largest and most comprehensive survey of 
Greek alumni and donors, its real value comes from the information gathered about alumni preferences 
for information and communication, their motivations for making contributions, and how fraternities 
and sororities can grow engagement and support after graduation. Hear from our members on the 
broad and diverse ways they have utilized their investment in this research project.

2020
Alumni and Donor  

Engagement Survey

FOUNDATIONFE.ORG/CYGNUS

AΔΠ • Communications. Data helps the Publications Committee make informed decisions.
• Longevity. AΔΠ continues to use results of the first two surveys today.

AΓΔ • Case for support. The survey has been part of a full assessment of all granting programs.
• Major gifts. Area growth and mission impact has derived from survey results.

BΘΠ • Retention. First-time donor relations and stewardship improved after review.
• Interfraternalism. Beta hosted a retreat for foundation peers to dissect their results.

ΔΓ • Talking points. Data was developed into marketing and donor campaigns.
• Programming. Smarter investing in educational and leadership programs. 

ΔY • Board development. Delta Upsilon used the results to educate board members.
• Marketing. Staff are better able prioritize the topical areas of interest to alumni.

FH • Impact. FarmHouse has developed more compelling, influential case studies.
• Transparency. Donors are engaged in events and see the impact of their money directly.

ZBT • Anniversaries. ZBT adopted new donor retention and acknowledgement strategies.
• Storytelling. Sharing of more brother-to-brother impact stories 


