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9 TOOLS

to improve your donor appeals

1. PRE-WRITE
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“If you don’t know where you are going,

you mi'd up someplace else.”
. -

9
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CAREATAENNTER SN

are you writing to?
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WHERE & WHEN

is your reader going to
receive your letter?
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WHAT

is the need or problem you're
addressing?
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WHAT

do you want the reader to do?
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WHAT

do you want the reader to do?

WHY

is your organization well
positioned to meet this need?




WHY

act now?
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WHY NOW?

* A matching challenge with a deadline.

* Commect it with 2 hobiday

* End of year - "Plegse make your git by December 31.°

* Simply put & deadline - “Flease make your gift by March 31.°

* Conmect it directly to the problem - “Every minwte that ticks by,
amother anisal i this city [s that much dloser to getting
suthantzed *

* It can be simple as "People are in need TODAY"
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are things going to be better if
we're successful?
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When Mary opens your letter, what part is she
most likely to read first?

a. The first paragraph
b. The PS.
¢. Words that are bold or CAPITALIZED,

90% read the
P.S. first

2. WRITE THE PS.
AS IF IT'S THE ONLY THING
THEY'LL READ




PS You caa find Indformation refated to how we are
handling the COVID-19 situation and make a secure
donation at eur websne — www exanple.com.

0 b S o S — -

Which is better?

a. What are we fighting for?

b. For what are we fighting?
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auiz!

Your donor letters should be written at:

a. 3rd grade reading level
b. 7th grade reading level
¢. 11th grade reading level

d. Depends on the audience
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Short sentences are easy to read. Short sentences are clear
You can even use incomplete sentences. Like this

Long, complex sentences, which Indwede multiple clauses
and a string of complex ideas, while tempting to use,
especially when explaining & complex idea like a charitable
#ift annuity, are difficult to follow and will often lose
readers along the way, mach in the way that many of you
are no loager following along with this sentence that s
absurdly long and has lar to0 masy comessas

3. WRITE LIKE YOU TALK
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Formal terms lower charitable

interest
Interested e
.. U Irerested

23% Make a g"n,f; '\:’,‘,"""" " 12%

o/ Makea bequest gt 140/
12% to charity 14%

Saexce Rl Bews, 0D ID

auiz!

According to advertising experts what is the
single most profit-generating word in
advertising?

a. Free

b. Sex

c. You
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4. PACK IT WITH “YOU"
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9. MAKE IT PERSONAL.
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Your letter should get your reader to;

a. Think
b. Feel
& Bﬁ'h
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The essential difference between
emotion and reason is that
emotion leads to action

while reason leads to conclusions.

CAREATAENNITER SN




If you want people to

GIVE,

you have to make them

FEEL.
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6. USE EMOTIONAL TRIGGERS
TO MAKE YOUR READER FEEL
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EXCLUSIVITY
ANGER

FEAR

GREED
SALVATION
GUILT
FLATTERY
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Excladvity Arger | Fear  Greed | Sabation | Guilt = Flattery
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1. USE SOCIAL PROOF
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auiz!

Callers who were told about a previous $300
donation gave

a. more - 29% more on average

b. the same
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auiz!

What does CTA stand for?

a. Charitable Trust Annuity
b. Call To Action
¢, Chicago Transit Authority
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8. HAVE A CLEAR
CALL TO ACTION
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Swaan gripped her daghier's homd ax they sprmted
down the purvenest

Her heoert pounded. Her lungs be a

She risked a glance awer her shoulder
He wes still Shere

Aad bo wax ganlag an them




9. DON'T FINISH THE STORY
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Jackson grew up on "the wroag side of the tracks”

Setmehow, %0 far be has managed 1o stay out of treuble snd exod
In scheol

But cace be praduates, his prospects are dim.

No cae in hex entire mtended famely bas ever boen to college, Hx
mom depends on food stamps 1o feed the family. Ho ded s in
rehab.

Jacksoa's drvam of college is fading




~ 9TIPS:

. Write the P.S. as If it's the only thing theyl read
Write Hie you 1k
Pack it wih “you*
Make &t pernony
Use emctional ¥iggers to make your reader fee
Use soda proof
. Have o cleor call %0 action
. Don finish the story
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RESOURCES

Jerold Panas
Tom Ahem
Jof¥ Brocks
Mu Warwick
Alan Smarpe
Adrian Sargeant
George Smith
Wiliam Znsser, On Writhg Wed
Robert Calding, PrD, infuence and Fresuasion
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F YOU WANT PEOPLE TO GIVE,
YOU HAVE TO MAKE THEM FEEL.
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